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There are a number of challenges that are facing the financial directors in diverse market arrangements. The different sorts of market arrangements that occur consist of monopolistic, perfect, imperfect and oligopoly type of market structure. 
Monopolistic competition
Firstly, is one kind of an imperfect competition that occurs in the market whereby many producers are selling goods that are only differentiated from each other by the branding name. In monopolistic competition, the main challenge is each company has got a minor marketing portion, yielding fewer as well as pricing further to their goods. such inequality which is worth alongside the peripheral price of such goods counterattacks the basic situation for efficacy. As a commercial manager, defining the correct amount and the accurate expense for the companies to offer while upholding a satisfactory yield border.  The stability of these aspects is very puzzling. In the monopolistic competition business arrangement, all the products are faced with one great challenge which is the lack of a good market for their products. 
There are various companies and industries which deal in a monopolistic market structure and therefore the market flow of their goods, products as well as services is low. One of these companies is the pharmaceutical company whereby the procedures are repeatedly demanding to poise amongst product label medicines, all-purpose and above the pawn contributions while upholding patient fulfillment and effectiveness. Clutch stated that “The patent system rewards brand-name manufacturers with a patent for the considerable funds they invest in research and development, their resultant inventions, and the creation of a beneficial drug for society, but limits the amount of time the brand-name manufacturer can have a monopoly in order to allow cost-effective generics to enter the market and provide lower healthcare costs for consumers”. That is one of the ways in which the industries that are facing the monopolistic market challenge are using to curb uncertainties about the market. 
Oligopolistic market structure
An oligopolistic market structure is a different kind of market in which the market is only dominated by just a few companies or rather firms. These companies and films do not compete with the other firms in the actual market but through thorough advertising using all kinds of social media. They also compete by differentiating their products and barriers. Some of the characters of an oligopolistic market structure include the group behavior, lack of uniformity, barriers that hinder people from getting into firms, rigidity, and there is usually no unique format or pattern that is used for pricing the products. 
Pricing of products is a major challenge to the oligopolistic firms and companies. However other companies tend to do a lot of advertising on social platforms so as to outdo their competitors. A monetary director continually has to observe incursion whose value varies and returns in the process of upholding the objectives of stockholders. The industry might be compulsory to take advanced working charges to counter industry as well as customer desires, for instance, 24-hour consumer sustenance or prolonged duration of the process to influence extreme customers. Therefore, unfair competition is experienced in such kind of market structure that is the oligopolistic market configuration. 
Perfect competition
In a perfect market configuration, the number of sellers, as well as that of the buyers, is high. In this kind of market structure elements such as monopoly are absent and therefore the pricing of any commodity is beyond the control of all the individual sellers and buyers that exist in this kind of market structure. An example of the perfect market structure is experienced when shopping at the local farmers market that entails groceries. In this kind of market structure, each company surrounded by this group ought to sell the particular good and the company should all be fee takers and have no control over the value.  Every company signifies a minor marketing portion and the consumers contain an occupied revelation. The fact that individual sellers cannot influence the pricing to their commodity is a disadvantage to them as well as an advantage to the buyers.
Monopoly market structure
The monopoly kind of market structure exists whereby only a particular person or an enterprise is the sole supplier of a certain kind of commodity in the whole market. A monopoly business has power over the market whereby they have the authority to alter the prices of all commodities. This kind of market structure is usually owned by the national government and therefore getting into such a business is difficult. Another type of company that experiences such kind of a market is the computer software companies such as those of Microsoft. Challenges or difficulties experienced in the monopolistic kind of is it yields reduced product or facility as well as setting an advanced value for that.  It contains an undeviating effect to customers since they have a limited choice of products in the market,
Challenges facing financial managers
Having mentioned the four different kinds of market structures, each of them is said to have its own advantages and disadvantages depending on their specific setting. The financial managers of all firms and companies have a report on how the firm or the company is going on since the main aim of all these firms is profit maximization. Perfect opposition, monopolistic arrangement, oligopolies, and monopolies bring about many trials for economic directors however every construction seems to resemble by means of attempting to define the best charge to give the company products.  
Every arcade organization contains diverse alterations that influence rating and therefore its the company together with commercial directors to define paramount price to give such goods.  If the value is fixed lower, the business endangers by not making sufficient incomes.  If the value is fixed too high, it will reduce the number of customers who could be enticed to buying goods and finally buys the goods. The rivalry is the other test that commercial directors are worried about in every market arrangements. The financial managers should come up with ways on how to reduce competition on their products. 
Liquidity
Liquidity refers to how easily a certain kind of asset can be turned into cash. Examples of assets that very liquid includes bonds and stock since they can be easily converted into cash or money. Securities which trade rarely are predisposed to difficulties of illiquidity. Stockholders regularly revising financial savings if they note that they are continually giving back small span funding duties it could seem that there is a shorter period plan to the company it shall be unlikely to finance. Therefore economic managers have a duty to make proper concrete decisions regarding the products of the company. 
Competitiveness
Market competitiveness refers to the competition of the goods or rather the facilities obtainable by a firm with the products of other companies. Since financial managers have a record of the flow of money in the company and in case of any slight changes they are able to note them. Therefore when they identify that competition of their products in the market is increasing, they should come up with strategic means on how to reduce this competition. 
Efficiency
The financial managers have a role to ensure that the business runs smoothly and efficiently. All the finances of the company should be properly accounted for and taken care of to ensure that there are no losses that are incurred by the firm. In monopolistic competition, a business relies deeply on a valuing plan to define efficacies and produce a harvest.  On the flip side, a business can overrate productivities that can cause avoidable prices or ample capacity at hand.  It could be exceedingly puzzling to stabilize although it costs the economic directors as well as the high-ranking front-runners to limit the appropriate efficacies to every business.
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